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Recalls 
e TIRES—Transportation Dept. 


has announced the recall by Firestone 
Tire and Rubber Co. of 10 million 
steel belted radial tires carrying the 
following brand names: Firestone 500 
Steel Belted Radial, Montgomery 
Ward’s Grappler 8000 and Shell Oil 
Co.’s Super Shell Steel Radials. 


Firestone will recall a large por- 
tion of its 1975 and 1976 production of 
the above-identified tires and a simi- 
lar portion of its 1975 and 1976 TPC 
Steel Radial tires which were pro- 
vided as original equipment on new 
General Motors cars. Specifically, the 
recalled tires include those sold after 
Sept. 1, 1975 and before May 1, 1976. 
However, because records kept by 
Firestone and its dealers and by own- 
ers and purchasers may not be com- 
plete, Firestone will regard any such 
tires (except those sold as original 
equipment on new cars) as coming 
within the recall if they were man- 
ufactured March 1, 1975, or after. In 
addition, Steel Belted Radial 500 tires 
made in the 5-rib tread design will be 
included in the recall if manufactured 
before Jan. 1, 1977—as well as Steel 
Belted Radial 500 tires made in the 
7-rib tread design and TPC radial 
tires if manufactured before May 1, 
1976. 


Finally, the law requires that 
Firestone warn owners of 500 and 
TPC tires made prior to those covered 
by the recall that National Highway 
Traffic Safety Administration 
(NHTSA) has found their tires to be 
defective. And although Firestone 
will not voluntarily recall those 
tires—as NHTSA requested—it says 
it will make consumer adjustment for 
50% of the retail cost of a new 721 
Steel Belted Radial for those tires 
made before the recall period. 


NHTSA says it has information 
concerning 41 deaths and 65 personal 
injuries allegedly resulting from fail- 
ure of these tires. 


The recalled tires will be replaced 
without charge with Firestone 721 
Steel Belted Radials unless the pur- 
chaser requests substitution of 
another Firestone line. Firestone has 
already . otified all dealers of the re- 
call and says it will send letters to as 
many owners of the tires as possible. 


WHAT TO DO: Check the week 
and year of manufacture which is indi- 
cated in the last 3 digits of the Trans- 
portation Dept. identification number 
appearing on either the outside or in- 
side sidewall of each tire. For exam- 
ple, if you see the number 385, you 
will know the tire was made the 38th 
week of 1975—after Sept. 1 and sub- 
ject to recall. If you have not been 
notified personally that your tires are 
being recalled, call your nearest 
Firestone dealer before going to see 
him or her. 
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New inflation fighting guide 


More than 140 helpful ideas on coping with inflation and stretching food, 
energy, housing, health care, and credit dollars are contained in a new 
publication released by the US Office of Consumer Affairs (OCA). 


A Consumer’s Shopping List of Inflation Fighting Ideas has 16 
pages of suggestions from the Federal agencies working in these areas 
(Agriculture Dept., Energy Dept., Housing and Urban Development 
Dept., and Health, Education and Welfare Dept.) and other sources. 


Esther Peterson, Special Assistant to the President for Consumer Af- 
fairs and Director of OCA, told CONSUMER NEWS that the “Shopping List” 
offers some new ideas and some familiar ones, and that “almost everyone 
will find a number of useful tips to ease the burden of our number one 
domestic problem—inflation.” Saying she wouldn’t pretend that the booklet 
will stop inflation, she added, “we have tried to compile in an easy-to-read 
and understand format, tips and suggestions for all of us, especially those 
with low or fixed incomes, the elderly, and others who feel the effects of 
inflation the most.” 

Some of the tips in the “Shopping List” are: 


FOOD 


e Experiment with house brands or “no-frills” generic foods. While 
varying in quality, these are nutritionally equivalent foods, often offered at a 
considerable saving. 

e Assess your food needs. The more packaging and prepared foods you 
insist upon, the more you will generally pay. 

@ Know what you’re paying for vitamin fortification. A popular brand of 
fortified wheat flakes containing about a penny’s worth of added vitamins 
costs 30¢ more per box than the same manufacturer’s identical cereal without 
added vitamins. People who eat a varied diet of whole foods (fresh fruits and 
vegetables, dairy products, grains and protein products) are likely to get 
enough vitamins without eating fortified foods. 

@ Check out farmers’ markets and roadside stands. You will get fresh 
seasonal foods, usually at lower prices. Also explore shopping at food cooper- 
atives, warehouse stores, and thrift stores. Savings can be substantial. 


ENERGY 


@ Make sure you have adequate insulation in your home. Proper insula- 
tion can save as much as 20% to 30% on energy for heating and cooling. 
Basics include caulking and weatherstripping doors and windows and 
installing storm windows. Move a lighted candle around door frames and 
window sashes to check for airtightness. If the candle flickers you need 
weatherstripping. 

e If you’re shopping for a gas oven or range, choose one with an 
automatic (electronic) ignition instead of pilot lights. You’ll save an average 
of 47% of the gas you use for cooking. If your present gas range has pilot 
lights, make sure they have a blue flame. A yellow flame means an adjust- 
ment is needed. 


(Continued on page 2) 





Recalls (Continued from page 1) 


e ROOM AIR CONDITION- 
ERS—Consumer Product Safety 
Commission (CPSC) announces the 
voluntary recall of 2 models of room 
air conditioners produced between 
1962 and 1964. The manufacturer, 
Carrier Corp., Syracuse, NY 13221 
telephone 315-432-7651), said tests 
on several of the 14-to-16-year-old 
units showed the deterioration of a 
terminal board insulator which could 
cause an electrical short that might 
ignite adjacent combustible material. 
Carrier reported 3 fires (but no in- 
juries) involving these 6,000 BTU air 
conditioners sold under the Carrier 
“Weathermaker” brand name and 
identified by model number 
51GA0661 or 51GB0661. The units, 
which would usually be used to cool a 
single small room, were sold nation- 
ally during the years 1962-1965 at a 
retail price of $185 to $210. Carrier 
estimates that as many as 2,782 units 
or as few as 628 units might still be 
in service. WHAT TO DO: Discon- 
nect unit from electric outlet and 
stop using it. Call nearest Carrier 
room air conditioning dealer, where 
units will be repaired free. For more 
information write or call Carrier at 
address listed above or call CPSC’s 
toll-free hotline at 800-638-2666; 
Maryland only call 800-492-2937; 
Alaska, Hawaii, Puerto Rico, and 
Virgin Islands call 800-638-8333. 


e PORTABLE WATER HEAT- 
ERS—Consumer Product Safety 
Commission (CPSC) and Rhinehart 
Manufacturing Co., Spencerville, IN 
47688 (telephone 219-238-4442) an- 
nounce the recall of ‘‘Miti-Mite”’ 
portable, immersible electric water 
heater. The heaters do not carry a 
model number, but the label “Miti- 
Mite” is embossed on top. WHAT TO 
DO: Stop using the heater and re- 
turn it for a refund to Rhinehart at 
address listed above. Or call CPSC’s 
toll-free hotline, listed above. The 
heaters pose a shock hazard. 


Combat pay for meat 
inspection? 

Federal meat inspection services 
have been withdrawn for an indefi- 
nite period from Salsburg Meats, 
Inc., of Shillington, PA, Agriculture 
Dept. has announced. 


The action was taken because 
the firm’s president, Harvey Nathan, 
chased Agriculture meat inspection 
officials out of the plant with a loaded 
rifle when they attempted to perform 
official inspection duties Aug. 10, 
1977. 


Following that assault, meat in- 
spection services were immediately 
withdrawn. On Aug. 4, 1978, after 
Nathan responded to a complaint Ag- 
riculture filed against him, an Ag- 
riculture Dept. law judge upheld the 
action suspending inspection service. 
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Inflation fighting guide (Continued from page 1) 


@ Drive at 55 miles per hour (mph) on the highway. Most cars get about 
20% more miles per gallon at 55 mph than they do at 70 mph. 

e Keep that car in tune. A poorly tuned car could use as much as 3% to 
9% more gasoline than a well-tuned one. 


HOUSING 


@ When making home repairs and remodeling, get 2 to 3 estimates from 
contractors. Get estimates in writing and check out the reliability of contrac- 
tors with the local consumer protection office and Better Business Bureau. 
Some advance checking can save some costly surprises later. 

e Know everything you need to know about buying a condominium—if 
you're thinking of purchasing a “condo.” More and more people are doing it, 
but you need to be careful. Investigate the builder and all documents before 
signing. Ask about all maintenance and other fees. Learn the operating rules 
and structure in the “By-Laws” and “Master Deed.” Be cautious of condo 
fees set artificially low. They could rise sharply after you move in. Again, 
don’t be surprised later. 

e Many people are turning to mobile homes as a lower cost housing 
alternative—make sure what’s included in the purchase price. The price 
should include transportation and “set-up” charges. Check out local building 
codes ahead of time, once again to avoid the unexpected. Also make sure you 
are familiar with any warranties included in the sale. 


HEALTH 


@ Don’t be afraid to ask your doctor questions. Where non-emergency 
surgery is recommended, for instance, seek a second opinion to confirm your 
doctor’s decision. This can reduce unnecessary medical procedures and save 
health care dollars at the same time. 

© Comparison shop for drugs. Call a few pharmacies for prices. Prices 
can vary greatly—even in the same neighborhood. When drug treatment is 
necessary, ask your doctor if it is possible to prescribe a drug by its generic 
(technical) name. Often, the only difference between a brand name and a 
generic name is the price, and the savings can be substantial. 

@ Where hospital procedures are indicated, ask your doctor if they can 
be provided on an “out-patient” or “short-stay” basis. These options, where 


appropriate, are as effective and much more economical than in-patient 
services. 


OTHER INFORMATION 


In addition to the suggestions in these 4 areas, the “Shopping List” 
also includes tips on borrowing and saving money and other banking serv- 
ices. And, a number of important Federal programs and their eligibility 
requirements are described, including Social Security, Medicare, Medicaid, 
the Home Ownership Subsidy Program (enabling lower income families to 
receive Federal mortgage payment assistance), and the Section 8 Housing 
Assistance Payments Program (designed to make decent rental housing 
available to families hard pressed to afford suitable housing). 


The “Shopping List” also names numerous government and non- 
government sources of help and information including citizen action groups. 


Free single copies of A Consumer’s Shopping List of Inflation Fighting 
Ideas may be obtained by sending a postcard to the Consumer Information 
Center, Dept. 625 G, Pueblo, CO 81009. Free bulk copies may be obtained 
from the US Office of Consumer Affairs, 621 Reporters Bldg., Washington, 
DC 20201; telephone 202-755-8810. 


Those writing to Pueblo will also receive the latest edition of the 
Consumer Information Center’s Consumer Information Catalog, a listing of 
more than 200 free or low-cost Federal consumer publications on many topics 
including food and nutrition, energy conservation, housing and health care. 
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Energy 


Over the next several years the National Energy Act, which the Presi- 
dent is expected to sign early this month, will affect consumers in several 
important ways. Following is a summary of several provisions in the utility 
rate reform and conservation sections of the Act that directly affect the 
consumers. Other sections deal with natural gas pricing, energy taxes, and 
coal conversion (converting to coal the fuel used by electric power plants and 
industrial facilities). 

UTILITIES 


The Public Utility Regulatory Policies Act (part of the energy package) 
requires state regulatory commissions to consider whether certain utility 
rate and service standards would promote energy conservation, equitable 
rates, and the efficient use of resources. The state commissions will have to 
consider, for example, time-of-day and seasonal rates, which are higher 
during periods of greatest demand for electricity and lower during periods of 
less demand. The commissions will also look at lifeline rates, which are 
special low rates for essential residential electric needs, and they will 
consider revising service cutoff procedures so electric users do not suffer 
undue hardship. Other standards to be considered include rates, cost of 
service pricing, prohibition of master metering in apartment buildings, 
charging promotional and political advertising expenses to consumers, au- 
tomatic fuel adjustment clauses and information to consumers. 


The state commissions must consider these standards specified in the 
Act in public hearings to be held during the next 3 years. If they decide not 
to adopt them, they must give their reasons in written decisions based on 
evidence presented at the hearings. Any customer of an affected utility can 
intervene in any commission proceeding to start consideration of the 6 
standards covering electric rate and load management. For the other stand- 
ards, affected consumers may intervene in proceedings which are already 
under consideration. The Act provides for consumers to be reimbursed by 
the utilities for intervention expenses, but only under strictly defined 
circumstances. 


Energy Dept.’s Office of Utility Systems is developing voluntary 
guidelines on these standards for the state commissions. Any one who has 
suggestions related to these guidelines may call or write Dr. Carolyn Wendel 
Smith, US Office of Consumer Affairs, 621 Reporters Bldg., Washington, DC 
20201; telephone 202-755-8880. 


The Act also authorizes the Federal Energy Regulatory Commission to 
reimburse consumers who intervene in their proceedings, but, again, only 
under strictly defined circumstances. 


Finally, the Act authorizes $10 million for 1979 and $10 million for 1980 
to be spent on the representation of consumer interests in state utility 
regulatory proceedings. 


CONSERVATION 


The National Energy Conservation Policy Act (another part of the 
energy package) requires public utility companies to give their residential 
customers information on ways to conserve energy, including lists of local 
businesses selling and installing such items as storm windows and insulation, 
and lists of local financial institutions offering loans to buy and install energy 
conservation equipment. This provision must be implemented by 1980. 


In addition, utilities will be offering, at the customer’s expense, on-site 
inspections to determine how residences can be made more energy efficient 
and how much the energy efficient measures will cost. Utilities must also 
arrange for installation and financing of any recommended energy conserva- 
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OCA comments 


The US Office of Consumer Af- 
fairs (OCA) regularly prepares 
comments on pending Federal ac- 
tions. Here is a summary of a recent 
OCA comment that should be of par- 
ticular interest to consumers. 


BUS FARES 


Both consumers, especially 
low-income censumers, and the 
intercity bus industry could benefit 
from regulations allowing increased 
flexibility in reducing bus fares and 
setting charter prices, according to 
the US Office of Consumer Affairs 
(OCA) in a letter to A. Daniel 
O’Neal, Chairman of the Interstate 
Commerce Commission (ICC). 


OCA urged the ICC to open 
rulemaking proceedings to consider 
changes in ICC’s rules proposed by 
Trailways, Inc., the nation’s second 
largest bus company. 


Specifically, Trailways has asked 
that the bus industry have the au- 
thority to offer fare reductions with- 
out previous notice to ICC and have 
them take effect on the date they are 
published, rather than requiring ad- 
vance approval and advance publica- 
tion of reduced fares, as is the cur- 
rent practice. ICC would have 30 
days to suspend such reductions if 
they were predatory, i.e., designed 
to eliminate competition. Trailways 
foresees more competition between 
buses, railways and airlines as a re- 
sult of its proposals. 


Trailways has also asked the 
ICC for permission to negotiate 
charter fares instead of publishing 
set prices. 


OCA said these requests from 
Trailways provide the ICC with an 
excellent opportunity to review some 
of its regulations that affect the bus 
industry and its intercity ridership, 
the largest percentage of whom earn 
less than $5,000 per year. Such a re- 
view, OCA noted, would be in keep- 
ing with President Carter’s policy of 
continuing review of existing regula- 
tions to see if they are achieving 
their goals. 


OCA took no stand on the sub- 
stance of the Trailways request be- 
cause ICC asked only whether Trail- 
ways’ petitions for rulemaking should 
be considered. OCA noted, however, 
that under the proposal, undesirable 
pricing tactics could harm competi- 
tion and that pricing discrimination 
may arise under negotiated charter 
pricing. In asking for a formal 
rulemaking proceeding on the 
petitions—which would include op- 
portunity for participation by all af- 
fected parties—OCA pointed out 
that what may be needed to minimize 
these potential problems “is proper 
enforcement instead of what appears 
to be a regulatory scheme that frus- 
trates price competition.” 
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Hotline expanded 


Consumer Product Safety 
Commission (CPSC) has announced 
the expansion of its hot line service 
to serve Alaska, Hawaii, Puerto 
Rico, and the Virgin Islands. CPSC 
is the first government agency to 
provide toll-free telephone service to 
Puerto Rico and the Virgin Islands. 


Consumers in the new service 
area can contact the hotline by call- 
ing 800-638-8333. Residents of the 
continental US should continue to 
call 800-638-2666. Maryland resi- 
dents should call 800-492-2937. 


A pound is a pound 


National Bureau of Standards 
(NBS) has recently announced the 
completion of a 13-year project which 
has standardized weights and meas- 
ures throughout the US and its 
jurisdictions. Each state was sent 
equipment by which they can weigh 
or measure any quantity in approved 
laboratory facilities. 


Consumers can now be sure they 
will receive the same pound of ham- 
burger or gallon of milk, regardless 
of where they purchase it. According 
to NBS, the completion of the 
multi-million dollar project marks 
the first time in the history of the 
country that every state and terri- 
tory has essentially the same meas- 
urement capabilities and standards. 
Both metric and non-metric versions 
of the weights and measures were 
included in the project, making it 
easy for states to convert to accurate 
metric equivalents in the future. 


Energy (Continued from page 3) 


tion measure the customer selects. However, utilities are prohibited from 
actually doing the installation or lending themselves, unless they were 


already performing these services before enactment of the National Energy 
Act. 


The responsibility for developing and enforcing plans to implement the 
utility residential conservation program is placed on the state governments. 
Energy’s Office of Utility Systems will soon publish in the Federal Register 
an advance notice of proposed rulemaking regarding the rules state govern- 
ments should follow in developing their plans. 


Another section of the National Energy Conservation Policy Act re- 
quires Energy Dept. to set mandatory minimum efficiency standards for 13 
major home appliances including refrigerators, water heaters, air condition- 
ers, furnaces, clothes dryers, clothes washers, dishwashers and television 
sets. The standards are expected to be established by July 1980, and 
consumers and others will have an opportunity to comment on the proposed 
standards and test procedures for establishing them before they are put into 
effect. (Federal Trade Commission is responsible for setting labeling rules 
for appliances which insure that consumers will have the necessary informa- 
tion to compare energy costs of competing products before buying them. See 
CONSUMER REGISTER Sept. 15 for details.) 


Consumers’ education program 


The Office of Consumers’ Education announces a Dec. 15 closing 
date for receiving consumer education proposals for Fiscal Year 1979. It 
is expected that $3,135,000 will be available for this program which 
could support an estimated 55 or 60 projects. 


To receive an application form and program information package 
write or call: Juanita Yates, US Office of Consumer Affairs, 621 
Reporters Bldg., Washington, DC 20201; telephone 202-755-8892; or 
Office of Consumers’ Education, 1832 M St., NW, Washington, DC 
20036; telephone 202-653-5983. 
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